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P anic, frustration, and the terrible fear of
the unknown. These are the feelings that
any parent or child who has ever experi-
enced an accidental separation know all
too well. There is no doubt that the tem-
porary division is equally as stressful for a

parent as it is for the child. Luckily, a smart-thinking
mom’s great idea aims to alleviate and even prevent the
anxiety and confusion that happen when a child is lost.

Alyssa Dver of Ashland was at a Red Sox game with her
young son and niece last summer, when it occurred to her
that the kids could get lost very easily in such a big crowd.
She wrote her cell phone number on two small pieces of
paper, and tucked one into her son’s pocket, urging him to
have an adult call her in case of a separation. She ran into
a snag, however, when she realized that her niece’s sun-
dress didn’t have a pocket. At a loss, she thought, “Why

isn’t there something easier on the market for this purpose,
like a tag?”

And just like that, Wander Wear was born.
“It was almost too obvious,” says Dver, who shared the idea
with her sister Jennifer Tuttelman, a dietician for the
Department of Health at the time. Tuttelman loved the
idea, and the sisters brainstormed to make their idea a real-
ity.

Wander Wear tags, made from plastics and adorned with
festive colors and a cartoon illustration of a purple monster
riding a skateboard, provide space for parents to jot down
contact information, particularly a cellular phone number,

where they can be reached in case their
child gets separated or wanders off. The two
sisters worked hard to create the early
Wander Wear model. 

Important factors considered while building
the prototype included the physical design of
the tag, the materials used for the clip and
the tag itself, and the cost of everything
included. It was important that no contact
information was shown on the front of the
tag, including the child’s name or phone
number. Instead, the tag’s face reads, “I may
be lost...” and the back of the tag holds all
the contact information. 

Consider the reports from a Boston-based
mall who stated that 750,000 children were
lost last year in just one mall. Chances are,
your child will become separated from you at
some point or other. Cell phones make it
easier than ever for a quick reunion.

Dver is quick to say that Wander Wear is
not an anti-abduction device. She points out
that devices with this intention are more
expensive and technologically complicated.
Wander Wear tags are low-tech and afford-
able, and aim to help temporarily lost chil-
dren reunite with their parents in an other-
wise overwhelming crowd setting.

Wander Wear is staffed by several stay-at-
home parents who sell the tags to museums,

ballparks, zoos, and other family-friendly places where an
accidental separation might occur. The twelve representa-
tives are located in different areas of Massachusetts and
New England, as well as across the country in California,
Colorado, and Florida. They enjoy flexible schedules and
commission-based compensation.
“It’s a fun, productive type of job,” says Dver. “It gives at-

home parents a chance to earn a little extra money while
doing something interesting, and if they’re taking their
kids to a family place anyways, then it’s easy enough to
bring along the tags and speak to someone about selling
them at the location.”

WanderWear tags can currently be found in several area
stores, including Stride Rite in Acton, American Country
in Newtonville, and Taylor Stationery in Needham, and
more family-oriented sites are showing interest in carrying
the product. Recently, Dver was surprised to hear that

large corporations were interested in buying the
tags to use as giveaways at trade shows and con-
ventions.

“People like to come to these events and take
home trinkets for their families,” Dver says. “This
way, they’re getting a giveaway that’s not only fun, but
serves as a safety product.”

Wander Wear also works with companies who want to
give away the tags as promotional pieces at charitable
events, customizing the tags with the company’s logo.
The company is also aiming for exposure in national mag-

azines that deal with children’s issues, Web sites relating
with child safety, schools and suppliers, day care centers,

and sporting events. The product has been found at local
and state police and safety fairs, as well as crafts shows and
other community venues.
Any testimonials or success stories to share? “It’s too early

to tell,” says Dver, who believes that Wander Wear, like
any new product, needs time to become more recogniza-
ble. The tags have been out for less than a year; but the
demand for them is very good, she says.
“In a way, the best success story is no story at all,” Dver

says, “because it means that we’re not hearing about kids
getting lost. But if it does happen, that’s what Wander
Wear is there for-to reunite kids safely with their families.”
The future of Wander Wear looks very promising. Dver is

looking to add to her team of representatives, to cover new
areas and markets. She would love to hire more enthusias-
tic at-home parents who recognize the need for such a safe-
ty feature and will communicate that to potential suppli-
ers. The product will continue to be sold through a distri-
bution channel with representative instead of direct order-
ing and purchasing.
Wander Wear’s success should come as no surprise to any-

one who knows Dver, a shrewd businesswoman and
tremendous multitasker. She is the director of marketing
for a Pennsylvania-based software firm, writes special
pieces for Business Week magazine a few times a year, and
even found the time to author a book about software prod-
uct management while commuting by train to
Philadelphia.  Not to mention that she is a mom to a 4-
year-old and a 2-month old infant. How does she do it all?
“I’m just good at multitasking,” she says. “I also have a lot

of support. My husband and sister are extremely helpful
and supportive, and the Wander Wear reps are great,
always helping with everything. I’ve had lots of backing
from everyone involved.”
Although she makes it look easy, she is quick to point out

that anybody can achieve success by managing their time
well and prioritizing their tasks.
“I schedule my time as necessary, and make appointments
for everything I need to do, even if that includes a TV
show that I want to watch,” she says. “Everything can be

done, as long as you manage your time right.
Remember, we all get the same twenty-

four hours in a day; it’s just a
matter of what you do
with those hours!”
For more information

on Wander Wear, or for
information about

becoming a Wander Wear
sales representative, please

visit www.wander-
wear.com  and fill out the

provided contact form. 
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Wander Wear tags are low-tech and affordable, and aim to help
temporarily lost children reunite with their parents in an 

otherwise overwhelming crowd setting.
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